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2025 RELEASE

39 Second City Beginnings

Population # % US Households # % US
2024 3,927,529 1.17% 2024 1,995,764 1.52%
2029 3,978,357 1.16% 2029 2,038,705 1.52%
'1‘3‘30 3,724,126 1.50% '1‘3‘30 1,696,700 1.85%
"2000 3,721,108 1.32% %2000 1,748,829 1.66%
'2010 3,629,073 1.18% 72010 1,763,706 1.51%
'2020 3,870,005 1.17% '2020 1,920,878 1.51%
Age Index Educational Attainment # %Pop 25+ Index
Median Age 33.0 87.3 Less than 9th Grade 56,340 2.06% 43
Some High School 86,848 3.17% 54
12.0% High School Diploma 421,599 15.40% 59
10.0% Some College 427,480 15.62% g1
8084 Associate Degree 182,857 6.68% 76
6. 0% Bachelor's Degree 876,772 32.03% 151
Graduate Degree 685,444 25.04% 182
4.0%
0.0% I MNever Married 1,554,984 48.7% 121
L g & ; 2 g g ; 3 g B : g g & Now Married 1,086,064 33.2% 61
oo AR memes s | e s Separated 107,932 3.3% 66
M 39 Second City Beginnings  m United States Widowed 116,343 3.6% 54
Divorced 370,359 11.3% 89

Young, single, and well educated. But with below average income. These typically
internet savvy hopefuls currently struggle to find lucrative jobs in second city urban areas.
Unlike their compatriots in the major technology cities, the high paying jobs are simply
not there in towns like Pittsburgh, Cincinnati, Salt Lake City, Portland OR, and Albany NY.

Full of promise, they typically rent older apartments in townhouse and small complexes,
often don’t own a vehicle, and suffer from the effects of high neighborhood crime levels.

This is an active group, whose sporting and outdoor leisure activities run the gamut.
Sports interests include extreme sports, soccer, and basketball, and they are generally
interested in travel and business and anything internet-based. This group is willing to
trade the higher incomes of the major cities for the relaxed and leisure oriented smaller
centers.
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