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39 Second City Beginnings 
 

 

 
 

Young, single, and well educated.  But with below average income.  These typically 
internet savvy hopefuls currently struggle to find lucrative jobs in second city urban areas. 
Unlike their compatriots in the major technology cities, the high paying jobs are simply 
not there in towns like Pittsburgh, Cincinnati, Salt Lake City, Portland OR, and Albany NY. 

Full of promise, they typically rent older apartments in townhouse and small complexes, 
often don’t own a vehicle, and suffer from the effects of high neighborhood crime levels. 

This is an active group, whose sporting and outdoor leisure activities run the gamut. 
Sports interests include extreme sports, soccer, and basketball, and they are generally 
interested in travel and business and anything internet-based.  This group is willing to 
trade the higher incomes of the major cities for the relaxed and leisure oriented smaller 
centers. 
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